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Selling points

• The only fully illustrated book on the topic

• More than 80 colour reproductions of historic advertisements

• One of the first two in a brand new series

• Sourced from a unique collection – The Library of Historic Advertising at
Middlesex University

• Excellent, well researched reference book

Description

The 20th-century cosmetics advertising industry aimed to sell women an ideal
image of themselves and a lifestyle by the use of association and persuasion, and
to develop and maintain brand loyalty in a hugely competitive market. All Made
Up, a brief history of 20th-century printed cosmetics advertising, starts with the
early part of the century, which saw few advertisements. The growth of mass-
circulation magazines saw a huge increase in advertising space and by beginning
of the 21st century, vast numbers of printed advertisements had to compete with
those in other media such as TV and the Internet. All Made Up illustrates this
history with over 80 beautiful, full colour reproductions of advertisements taken
from the Library of Historic Advertising.
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